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THE MARKETING OPPORTUNITY FOR SOME ORGANIC
PRODUCTS IN SIWA OASSIS

Refaat, A. A.
Desert Research Center

ABSTRACT

The process of expansion in the production of organic agriculture in
the desert lands, in particular, only through a system where good marketing is
marketing important determinants for farmers and producers to choose how
to conduct Haslathm and their products, the existence of organized markets
and the availability of good transport links and cheap and efficient storage
and processing and the availability of good packaging and perform other
marketing such as sorting and grading and the availability of technical
information on various crops and the marketing opportunities available to help
reduce waste and add the benefits formal and temporal and spatial, which in
turn lead to increased profit and increased revenue production for farmers,
and then encourage farmers to increase production in the future, thus
contributing to the actual sustainable agricultural development, and to ensure
the success of the marketing process must use the best practices in
marketing, marketing operations and performance of appropriate
technological methods, in addition to the need to provide a full range of
marketing information to assist producers in making sound marketing
decisions.

The study aimed to identify the most important marketing services for
organic products under study and is the oasis of Siwa, respectively, potatoes,
organic crops and organic tomatoes, organic hibiscus and yield, and harvest
organic herbs as well as marketing courses, farms and the share of the retalil
price, the distribution of pounds of consumers, and to identify on the
marketing efficiency of those crops, and finally to identify the marketing
problems facing the marketing of organic crops selected for the study. The
study relied on primary data collected from farmers and producers of organic
crops and silhouette, 1 farmers for potatoes winter ended, and ‘1 farmers
for organic tomatoes, winter, and ‘Y farmers for crop hibiscus, organic, and
\Y farmers for organic basil Siwa Oasis during the growing season (Y+:V /
Y«+A), as well as meet a number of retailers and a number of hotels,
restaurants, supermarkets and wishing to use organic products in the Siwa
Oasis and Marsa Matrouh and Alexandria and Cairo (° interested in targeting
of both of them), the study found that the most important marketing services
is the sorting and grading, packaging and develop distinctive agricultural
Alasticrz Membership and transportation.The study also showed urinary
marketing of each crop of selected crops under study, study findings indicate
that marketing costs for each ton of organic potatoes and organic tomatoes
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and basil and hibiscus organic organic has reached almost Y+ pounds and
YYYe pwe ounds and £Ye pounds, Yo+ pounds, respectively . The study also
showed the margin-Market absolute and relative each of the courses used for
marketing agricultural crops under study. The results of the study indicate
that the efficiency of marketing organic crops under study amounted to about
Yo,¥/, YE,ML del, Ao,V respectively, for potato, organic and Atamatm
membership, organic hibiscus, organic basil and respectively in the
agricultural season Y+ +A Y+ .¥ [ Y+ A oasis of Siwa.

The study has shown the most important problems facing the
marketing and marketing of organic produce, a desert oasis of Siwa: the
problem of lack of marketing information for organic products, and the
problem of the lack of specialized local markets for organic products, and the
problem of rising marketing costs, and the problem of the lack of good
transportation, with high transport costs, and the problem of lack of material
for producers and financing difficulties, and the problem of non-organic
product's ability to compete with the traditional product prices, and finally the
problem of lack of consumer awareness of the difference between local
organic produce and traditional.
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